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WELCOME.

This volume illustrates several visual perspectives as
well as case studies of campaigns produced by the
creative team at Better3.

CREATIVE.

Our design approach is straightforward, timeless
and simple. We avoid the fluff and trendy and focus
on clear, precise visuals that retain the purity of the

brand and message.

PERSONALITY.

Each visual communication deliverable showcases
persona and energy, and structures our client’s brand
around their unique story and passion.

PRIORITIES.

In everything we develop for our clients, we put the
customer first. All of our creative and copywriting is
designed to serve the customers and prospects of
our clients in addition to their marketing objectives.
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STRATUS.

An Orlando based mobility firm hired us to help them
launch a new division of concierge mobility services
for private pay individuals. They needed the proper
brand, voice and collateral to educate prospects

of their existence and to take the new division to
market.

We began by creating the company name, Stratus,
which set the trajectory for the design. We completed
each element of the package from copy to design

to publication, including a full coporate identity,
brochure, data sheets and website.

The materials we developed have provided a solid
marketing foundation for Stratus, fulfilled their need
to supply materials that educate prospects and
resellers. Most importantly, the materials clearly
convey Stratus’ commitment to it’s customers and
have helped them make inroads to more profitable

market opportunities they had not yet discovered.

Visit this client at www.stratusnow.com
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ROY BARNES.

Roy Barnes was in need of a brand, website and
corporate identity package for a new business, Blue
Space Consulting.

After discovery, we advised Roy that he had two
distinct audiences and value propositions. In
essence, he had two businesses. He was an avid,
compelling speaker and a powerful executive
development and strategic alignment advisor.

As a result, we partitioned his voice in two distinct
channels to support each audience and interest.
One was a speaking brand, RoyABarnes.com
“UNLEASHING POSSIBILITY,” and the other was

Blue Space Consulting.

The redesigned website and supporting collateral
helped propel Roy into speaking engagements that
initiated new connections with organizations and key
networks which exceeded his objectives.

Visit this client at www.royabarnes.com
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BLUE SPACE CONSULTING.
Blue Space needed a new brand identity, voice and
web presence that would support the objectives of

increasing corporate executive engagements.

We helped Blue Space differentiate by building on
Roy Barnes’ personal brand and experience as a
highly sought after executive advisor. The tagline,
“What’s Possible In Your Space?” tied in with Roy’s

speaking website message of possibility.

We developed a brand identity and corporate
package as well as a full website including video
interviews of Roy and clients of Blue Space
Consulting. Conducting these video recordings
enabled us to simultaneously gather discovery
insights about the value proposition of Blue Space as
well as first hand success stories.

As a result, Blue Space Consulting is now positioned
to secure engagements with better educated clients.

Visit this client at www.bluespaceconsulting.com
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MASSACHUSETTS GENERAL HOSPITAL

CENTER FOR PERFORMANCE EXCELLENCE.

The Center for Performance Excellence is a team of
expert clinicians and consultants who help health
care organizations improve their performance or
apply for the Malcolm Baldrige Quality Award. They
are affiliated with a strong brand, Mass General, and
have a solid reputation.

We conducted a team and customer discovery to
reveal insights about communication, process and
experience. The greater understanding helped us
craft copy that conveyed the mission of CPE as well
as educate prospects of the services available.

The greatest value of the engagement was achieved
through the customer insights, which enabled the
team to better communicate and improve their
relationships. The redesigned website and supporting
collateral material has enabled them to reclaim their
position as a leader in Baldrige consulting.

Visit this client at www.mghcpe.org
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LOCAL MOTION OF BOSTON.

For 15 years Local Motion has served greater
Boston with shuttle, van and bus service for schools,
corporations and private party events. They hired us
to redesign their website and produce collateral to

support outside sales.

Discovery insights revealed customers appreciated
their exceptional service and attention to detail. It also
revealed that they had substantial name recognition

in the market—neither being capitalizing upon.

We developed new copy and design of their

website that reflected their personality, history and
concierge service, focusing on events as opposed to
transportation. This differentiated Local Motion from

its competitors and spoke directly to the audience.
After launch, Local Motion achieved an increase

of 30% in web traffic, substantial new business
opportunities and better educated customers.

Visit this client at www.localmotionofboston.com
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ED BARROWS.

Ed Barrows hired us to redesign his web presence
and help him create push marketing campaigns
for his clients and prospects to grow his fledgling

strategic services consultancy.

After several conversations, we advised Ed that his
focus should be on coaching and performance, areas

where his passion and strengths came to life.

We drafted new copy and designed a scalable
website that supported educational content as well
as promoted Ed’s teaching and consulting services.
We also designed the Planning through Performance
logo, and helped develop a brand around his

strategic management content.

Ed’s business is up 200%. He met his annual revenue
goals within the first six months of the year. His
newsletter has 500 new subscribers in three months,
and his site has 7,000+ hits per month and growing.

Visit this client at www.edbarrows.com
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LOGOS.
In addition to the logo designs from previous case
study pages, here are a few additional logos we have

designed or freshened for our clients.

Our love of typography keeps our logos primarily
glyph free and timeless in execution. Some of our

logos from three decades ago are still in use today.

In every logo development project we include full
brand style guide development for all applications
that meet the needs of each client. This enables the
to use the mark, tagline, typography, copy style and
color palette consistently across all media.
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WEBSITES.

In addition to the websites found on prior case study
pages, here are few additional websites we have
designed and developed.

The simple truth about the web is not in the
technology —it’s in the content. Technology rules and
best practices are always followed at Better3, but we
put content first in our priority of distinguishing our

client’s true personality and value proposition.

Video has taken center stage as it’s grown in
popularity. We follow the same principles of discovery
in front of the camera that we do for copy and
design. We highlight the unique quality our clients
and their organizations imbue, and we gain better

results publishing video as complementary content.
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Better3

THANK YOU.
If you have any questions regarding the case studies

or visuals provided in this brochure, please contact
us at 407-896-4088.

© COPYRIGHT 2010.

The contents of this brochure are protected by
copyright. Do not reproduce, copy or use for any
other purpose. Each creative execution is owned by
its respective organization, including Better3.
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